Walking and Cycling to work

Workplaces are major trip generators, both to and from work and during the
working day. More walking and cycling for these trips can save companies money, improve morale and health of employees and reduce energy consumption.
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Our Activities

Company directors and decision makers who
support active travel, are key to raising awareness
and promoting participation in walking and cycling to work activities.

In the Active Access project a range of schemes encouraged people to walk and cycle to work.

People need incentives and interactive experiences to fully engage with the program and ideas
of sustainable, active travel.   Incentives can include breakfast and mobile showers when they
arrive at work.
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A collective effort between organisations builds
a sense of community, competition and momentum for everyone to be involved.  This collective
effort has the added benefit of building business
networks amongst participants.
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‘Walk to work’ day in Miercurea Ciuc, Romania for
employees of Harghita County Council
‘Safely by bike in Murska Sobota‘  awareness raising campaign in Slovenia about cycling to work
‘To work without my car’ campaign for directors
and staff in Koprivnica, Croatia
Company travel planning in Koprivnica, Croatia
Inter-enterprise mobility planning at an enterprise zone in Annecy, France

www.active-access.eu

Campaigns should aim to raise awareness about the
fun and the benefits of walking and cycling to work
amongst employees and company directors.   They
should inspire people to ‘give it a go’ and give people
a positive experience choosing active travel.  Well designed campaigns also lay the foundations for further
engagement in active travel planning and activities.
Mobility Planning is to prepare a comprehensive
action plan of initiatives. The plans are informed by local data about travel patterns and available services
and best practices from other countries.   The plans
provide a ‘road map’ of activities over time to be acted
on by the signed-up enterprises and supported by
the local municipality.  A plan can be for a group of
companies or an individual company.  They provide
a framework for prioritising action and raising funds.

Steps to Success
Meet with company directors first and gain
their support
Company directors have a strong influence on the
culture of an organisation and need a strategic approach to inform them of the benefits of active travel
and to counter the influence of their own travel choices.  Make a good first impression by coming well-prepared with material and resources specifically for this
audience, that illustrate the benefits and advantages
of being involved.   
Supportive leadership within a company can then be
an active partner to promote ideas for active travel to
workers, encourage participation with some flexibility
in work practices and contribute to further development of active mobility plans.
Identify your starting point
Different cities and companies have different cultures
and understandings of active travel.   Recognise the
need to simply introduce the concept (as in Murska

Sobota) or to extend existing ideas and programs
(as in Koprivnica).   Undertake campaigns and create
media opportunities to inspire people to think about
walking or cycling to work and seek leadership from
local politicians.
Begin with companies already interested in
active travel
Good results from events and campaigns can encourage greater acceptance of sustainable transport
policies and build community expectations for and
acceptance of these modes.   Companies that show
a willingness to participate in these campaigns and
appreciate the benefits of active travel, can then lead
the way to develop mobility plans and inspire others
to follows.
Build a local evidence base
The good results of companies with travel plans can
be used as an incentive for other companies to undertake a plan, to realise their own efficiencies and
savings.  Local data, attitude surveys and participation
rates can have a positive influence on the decisions of
senior management. Establishing a benchmark of current travel habits enables targets to be set, progress to
be measured and success to be celebrated.
Provide incentives and interactive events
Reward participants with incentives, such as breakfast
and temporary showers, on event days and present
interactive mapping software and calculations of energy savings, as these are more appealing than just
providing static information in a brochure.
Undertake collective efforts between companies
Pooling resources to provide showers or bicycle racks,
setting up friendly challenges between staff and
cross-fertilising promotional ideas and awareness raising activities all help to build momentum for a culture
of more walking and cycling to the workplace and
during the working day.
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